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In	 recent	 years,	 a	 growing	 ethical	 awareness	 of	 food	production	 and	 consumption	 can	be	
observed.	While	people	appreciate	increased	food	safety	and	low	food	prices	(Boogaard	et	




responsibilities	 towards	 animals,	 future	 generations	 and	 the	 environment.	 Since	 food	 has	
always	been	a	very	emotional	topic,	it	is	not	surprising	that	the	on-going	debates	are	often	
controversial,	 passionate	 and	 sometimes	 even	 escalating;	 furthermore,	 these	 debates	 are	
exacerbated	by	the	complexity	of	modern	food	systems.	At	the	same	time,	global	challenges	
through	 climate	 change,	 population	 growth	 and	 unsustainable	 practices	 have	 become	
urgent	 issues.	 Against	 this	 background,	 various	 disciplines	 are	working	 in	 a	 new	emerging	
field	 that	can	be	 labelled	with	 the	name	of	 this	 journal:	Food	ethics.	How	we	produce	our	
food	and	what	we	consume	has	consequences	of	high	moral	importance	and	pose	questions	




al.	2011;	Carrington	et	al.	2010),	 it	 is	often	argued	that	 the	key	to	meeting	current	ethical	
challenges	 is	 changing	 consumer	 behaviour:	 Reports	 indicate	 a	 shift	 of	 market	 power	
towards	 the	 consumer	 (Murphy	and	Bendell,	 2001),	understanding	 consumption	as	 voting	
















In	 June	 2018,	 the	 interdisciplinary	 Messerli	 Research	 Institute	 hosted	 the	 EurSafe	
Conference	on	“Professionals	in	Food	Chains:	Ethics,	Roles	and	Responsibilities”	to	enable	a	
scientific	 discussion	with	 questions	 regarding	 the	 role	 of	 participating	 players	 in	 the	 food	




“Professionals	 in	 Food	 Chains”	 aims	 to	 unite	 contributions	 from	 various	 disciplines	 and	
provides	 a	 format	 to	 deepen	 investigations	 and	 discussions	 of	 the	 aforementioned	
challenges.	
	
The	 first	 contribution	 investigates	 factors	 of	 communication	 that	 encourage	 managers	 in	
their	responsible	behaviour	towards	animals	in	companies.	By	means	of	a	qualitative	study,	
Janssens	 and	 van	 Wessel	 identified	 two	 different	 ways	 of	 managers’	 communication	
strategies	 to	 promote	 the	 company’s	 ethical	 position:	 firstly,	 the	 connection	 between	
stakeholders	 within	 and	 outside	 the	 company,	 and	 secondly,	 the	 facilitation	 of	
communicative	 connections	 between	 different	 stakeholders	 in	 which	 the	 manager	 is	 not	
directly	 involved.	 The	 authors	 provide	 an	 overview	 of	 the	 total	 field	 of	 communication	
around	 managers	 as	 well	 as	 communicative	 tools,	 which	 help	 them	 to	 strengthen	 and	
communicate	their	responsibility	towards	the	animals	in	animal-based	food	industry.			
	
The	 paper	 by	 Bernhardt,	 Risius	 and	 Spiller	 aims	 to	 gain	 empirical	 knowledge	 concerning	
inspectors’	role	in	the	process	of	certification	within	the	organic	farming	system.	The	authors	




the	 interpersonal	 level,	 where	 inspectors’	 behaviour	 patterns	 range	 from	 benevolence	
arising	 from	operator	 appreciation	 to	 demonstration	of	 decision-making	 power	 in	 difficult	
situations.	Further,	the	data	refer	to	a	second	level	–	the	professional	one	–	where	organic	
inspectors	 show	action	patterns	with	 regard	 to	 the	execution	of	control,	where	 inspectors	
work	with	a	risk	or	checklist-oriented	approach.	On	the	basis	of	their	results,	Bernhardt	and	
Spiller	 conclude	 that	different	professional	 action	patterns	mirror	 the	development	of	 the	
organic	 sector	 in	Germany	 and	 that	 an	 enhancement	 and	 stabilization	 of	 the	 certification	
system	should	be	accompanied	by	an	on-going	professionalization	of	the	sector	to	manage	








the	marketing	of	products	of	 increased	animal	welfare	 standards	by	using	 the	example	of	
pasture-based	 beef.	 Beside	 the	 identification	 of	 intrinsic	 and	 extrinsic	 motives,	 the	 study	





a	 deeper	 understanding	 of	 which	 animal-ethical	 values	 may	 influence	 the	 behaviour	 of	
consumers.	 By	 using	 a	 structural	 equation	 model,	 the	 authors	 found	 that	 animal-ethical	
intuitions	can	be	integrated	into	the	value	system	as	domain	specific	values,	and	ascertained	





photographs	 showing	 the	 conditions	 of	 animals	 on	 farms	 and	 in	 abattoirs.	 The	 author	
particularise	that	such	controls	have	a	negative	effect	regarding	the	transparency	in	the	food	
chain	 and	 accountability	 of	 involved	 persons	 responsible	 for	 the	management	 of	 animals.	
WHITFORT	 thoroughly	 describes	 the	 recent	 legal	 challenges	 in	 the	 USA	 to	 the	
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the	 One	 Health	 concept	 by	 arguing	 that	 there	 is	 not	 one	 single	 underlying	 logic	 to	
comprehend	and	ethically	reflect	all	veterinary	interventions.	They	propose	to	differentiate	
between	an	objectivist,	a	 functional,	and	a	sentientistic	 frame	of	health	as	a	multi-layered	





role	 and	 responsibilities	within	 the	One	Health	 concept	 by	 questioning	 how	 veterinarians	
should	deal	with	situations	in	which	measures	to	protect	public	health	have	negative	effects	
for	 animal	 health.	 The	 authors	 suggest	 a	 holistic	 perspective	 on	 One	 Health	 in	 order	 to	
strengthen	 the	 veterinarian’s	 position	 and	 to	 deal	 with	 occurring	 moral	 problems.	 They	
introduce	 an	 ‘encapsulated	 health’	 argument,	which	 focuses	 on	 the	 veterinarian’s	 central	
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We	are	 very	pleased	 to	be	 able	 to	 showcase	multiple	perspectives	of	 new	and	 innovative	
approaches	at	 the	 intersection	of	philosophy,	 law,	 veterinary	medicine	and	 sociology,	 and	
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